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®uHaHcosas Kopnopauus <YPAJICUB» - ogHa

U3 KpYNHEALUX POCCUMICKNX (hMHAHCOBbIX rpynn,
npefocTaBnALIas CBOUM KNMEHTaM LUPOKUIA CNEKTp
thuHaHcoBbIX yenyr. B cTpykTypy duUHaHcoBO#
Kopnopauuu BXOAAT KOMMEpYecK1ii 6aHKOBCKMA,
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BKno4aeT 468 Touek B Poccum 1 3a py6exom,

rae o6cnyxusarotcs 3,4 MIH KNUEHTOB.
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URALSIB is one of Russia’s largest financial groups -
providing its clients with a wide range of services.
The Financial Corporation structure includes
commercial, banking, leasing and investment banking
sub-holdings, as well as asset management and a
private bank. As of July 1st, 2010, the Corporation’s
sales network included 468 outlets in Russia

and abroad serving 3.4 million customers.

NPOrPAMMA
Nno 340POBOMY
OBPA3Y XU3HU

naronosyyue COTPYAHUKOB — OM3M4ECKOE, IYXOBHOE,
B COLMANbHOE — ABNAETCA OJHON U3 OCHOBHbIX LIEHHOC-
Tel KOpnopaTuBHOM KyNnbTypbl @UHAHCOBO KOpropa-
umn «YPAJICB». B pamkax BHyTpeHHel coLnanbHoii no-
NUTUKK, yTBEPXAeHHON B 2007 rofdy, HenpepbIBHO BeLeT-
cs lporpamma no 30poBOMY 06pasy Xmn3Hu. B ee ocHo-
BE — CTpateruu BcemupHoi opraHn3aumm 3apaBooxpaHeHns
1o 340p0BOMY 06pasy Xu3Hu. Hapagy ¢ MH(HOPMUPOBaHUEM
COTPYZHUKOB B NPOrpammy U3Ha4anbHo 3aKnazblBanoch pas-
BUTWE B KOJIIIEKTVBE OPUEHTALMM HA 3L0POBbLINA 06Pa3 XUSHU.
lporpamma fBNAeTCH UHTErpanbHOM, Tak Kak Hanpasne-
Ha KaK Ha NPOMNaKTUKY MHOrUX 3a60neBaHuit, hakTopa-
MU puUcKa PasBuUTUA KOTOPBIX ABNAIOTCA: HU3KAA PU3KNYec-
Kas akTUBHOCTb, M36LITOYHBIN BEC, KYpEHWe, He340pOBOE
nUTaHWe, NOBbILLEHHOE apTepuanbHOe AaBIIEHME.

AKTyanbHOCTb NporpaMmmbi

B Kopnopauuu 6b1510 NPUHATO PeLLEHNe eXeroaHo npoBo-
Antb «MOHUTOPUHT 340P0OBLSA>» NO PACMNPOCTPAHEHHbIM (Pak-
TOpam pucka B oopme onpoca COTPYAHUKOB. B Hayane pea-
nn3aunm Nporpammel 66111 NONTY4eHbI CNeAytoLne AaHHbIe:

» Huskas gpusnyeckas aktupHoctb. 0kono 90 %

COTPYAHMKOB Kopnopaunum ucnbiTbiBaam HeA0CTaTOK

HEALTHY LIFESTYLE
PROGRAM

is a key component of URALSIB’s corporate culture.
Under its Domestic Social Policy (approved in 2007), the
Company continuously pursues its Healthy Lifestyle Program.
This program relies on healthy lifestyle strategies developed
by the World Health Organization. Together with improving
awareness, the program initially entails encouraging employ-
ees to focus on healthy lifestyles.
This integrated program aims at preventing many diseases
which have risk factors including: low physical activity, being
overweight, smoking, malnutrition and high blood pressure.

E mployees’ well-being — physical, spiritual and social —

Program Relevance

The Corporation resolved to carry out Health Monitoring
of the most common risk factors via an employee survey. The
Program’s initial stage yielded the following results:

» Low levels of physical activity. Approximately 90
percent of employees were underactive in their work places.



(bm3nyeckoit akTUBHOCTU Ha paboyem MecTe. [1pn aTom
TONLKO Y 16 % MYXH4UH U 9 % XKEHLLMH pu3mnyeckas ak-
TUBHOCTb B CBO6OAHOE OT PaboThl BpeMs HaxoAawnach
Ha YPOBHE, HE06X04UMOM [N NOLAEPXKAHUSA 340POBbS.

» N36bITOYHBIN BeC. 58 % MYX4UH 1 21 % XEHLLINH
MMenu N3BbLITOYHYI0 Maccy Tesa u cTpaganu oxupe-
HUEM.

* KypeHue. Kaxblii TDETUI MYy>X4YUMHA U KaXaas na-
Tas XKEHLIMHA KYpPUIIK, HO Npu 3TOM 0K0M0 60 % 13 HMX
XOTenu 6pOCUTb KYPUTb U YXKEe NMbITannch 3T0 CAeNath.

« HecbanaHcupoBaHHoe nutaHue. KpaitHe HU3KOE
noTpe6ieHne OPYKTOB U OBOLLIEIA: B CpeLiHEM COTPYLHU-
Kn enu pyKTbl U 0BOLLM OfMH pas B JeHb. U Ha aTOM
(hoHe — 4pe3mepHOe NOTPe6IIeHNe COMN 1 XXUPOB, B TOM
YUCIIE B XKMPHOM MOJIOKE.

- lMoBbIlLEeHHOE apTepunasibHOe AaBJ/ieHUe.
Y 26 % COTpYAHUKOB 1 17 % COTPYAHWL, 3TOT NOKa3aTenb
ObIN BblLLE HOPManbHbIX 3Ha4eHMid. [puyem ecnu cpean
MOJIOfbIX COTPYAHUKOB J0NS CTPAfAOLLNX NOBbILLIEH-
HbIM [aBjieHueM cocTasnana B cpegHem 13 %, 1o cpe-
L1 COPOKANATUNETHUX TaKNX ObINO YXKE OKONO TPETK.
HecmoTps Ha Cepbe3HOCTb BO3MOXXHbIX MOCNEACTBUIA,
KOHTPONMUPOBA/W CBOE [aBJIEHWE C MOMOLLbIO NEKAPCTB

B yeancus

BcraHb co cBoero kpecna!

ExtegHesHasn 30-1i
MUHYTHas yMepeHHas
uznyeckan

aKTHMBHOCTbL CHHXaeT
Baw puck 3abonets
cepAeyHO-CoCyQUCTIMM
3abonesaHuamu!

Carfir CowamBHOG nomaTom
hap./ fbk /5P [Commen,/FamesetSocPol homl

Only 16 percent of men and 9 percent of women maintained
physical activity at the necessary level to maintain health;

» Overweight. 58 percent of men and 21 percent of
women were overweight and considered obese;

« Smoking. One out of three men and one out of five
women smoked. However, 60 percent of them wanted to
quit smoking and were attempting to do so;

» Malnutrition. Low consumption of fruits and vegetables:
on average, most employees had fruits and vegetables one
time per day. To make a bad situation worse, employees
overused salt and fat, in particular, rich milk;

» High blood pressure. 26 percent of men and 17
percent of women suffered from hypertension. Among
young employees 13 percent had hypertension, whereas
approximately one-third of 45-year old employees had
hypertension. Despite dangerous risks, only 40 percent of
men and 52 percent of women with high blood pressure
used drugs to control their blood pressure.

Bcero 40 % mMyX4uH 1 52 % XXeHLWNH, UMEBLLMX NOBbI-
LLEHHOE apTepuasnbHoe JaBieHune.

MeponpuaTtusa

lMporpamma 6bl1a pasgeneHa Ha NAaTb HanpasneHui
no (paktopam pucka. 1o 3Tum HanpasneHusm Kopnopauus
cTana perynspHo npoBOAUTbL Pa3NYHbIe aKLUKM, 0XBaTbIBa-
towue Bce opuckl B 6onee yem 40 pernoHax Poccuu.

loBbiweHne ¢hu3n4eCcKo aKkTUBHOCTHU

B pamkax «KomaHIHbIX CNOPTUBHLIX MEPONPUATUIA» pa-
GOTHUKM MOTYT 6€CNNATHO OAWUH pa3 B HeLeNto 3aHUMarhb-
CA UTPOBbIMMW BUAAMU criopTa (Bonei6onom, qytT6onom,
6ackeT60s10M), noceLlatb 6acceiiH U TPeHaXepHble 3arbl.
ApeHzioBaHo 319 nnowagok, Ha KOTOPbIX 3aHMMAEBTCSH 0KONO
4 TbIC. COTPYAHMKOB, 4TO COCTaBNAET 26 % 0T 06LLEro yncna.

C 2007 roma npoBofuTCs exerogHas «Hegens dmsnyec-
KOl aKTUBHOCTU», BO BPEMS KOTOPOI COTPYAHUKMN OTKa3bl-
BAKOTCA OT N0ONb30BAHUA NMITOM B N0Nb3Y X0b0bI N0 NECT-
HULe, NPOBOAAT TMMHACTUKY B 0hucax. bbinm pazpabotaHsl
cneumanbHble AeCATUMUHYTHbIE KOMMNEKChI (hM3NYECKMX Y-
PaXXHEHUIA, KOTOPble MOXHO NPOBOAUTL NPAMO Ha paboyem

Efforts

The Program was broken down into five areas based on
risk factors. The Company launched various regular cam-
paigns focused on these areas covering all offices in almost
40 Russian regions.

Increasing Physical Activity

Employees who participate in the Team Sport Events pro-
gram may once a week play sports (volleyball, football and
basketball) and visit a swimming pool and fitness center free
of charge. The company has leased 319 facilities where 4,000
employees (26%) can play sports or work out.

Since 2007 the Company organizes annual Physical Activity
Weeks. Employees renounce the lift for walking up and down
the stairs and do gymnastics straight in the office.

The Company has developed special ten-minute workout
programs which employees can engage in at their work place
(Office Exercise, Office Yoga and Office Pilates). Descriptions
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mecTe («3apagka ans oguca», «OdmcHas nora», «flunatec
ans ouca»). Mx onncaHns u JeMOHCTPALNOHHbIE BULEO-
POSUKW JOCTYNHbI HA BHYTPEHHEM nopTane.

Bo mHorux cpunuanax coTpyaHUKM NpoBOLAT CnapTakm-
aflbl, TYPHUPBI, KOHKYPCbI, BENOnNpo6eriu.

«Hefenu om3n4eckom akTUBHOCTM» 3aBEPLUAIOTCA «J1eC-
THUYHBIMU NPO6aMU» — NOALEMOM MELUKOM Ha HECKOJbKO
3TaXel ¢ NocneayoLwmumM KOHTPOSIEM ObILLKLA U apTepu-
aNbHOro JaBneHns. Takum 06pasom OLEHUBAETCS CTENeHb
(p1314ECKOI TPEHUPOBAHHOCTHU. 72 % U3 765 COTPYAHUKOB,
NPUHABLLKX Y4aCTLE B YETBEPTOMN N0 CHETY KaMMaHWUK No yBe-
NNYEHNI0 PU3NYECKOI aKTUBHOCTY B Mae — uioHe 2010 roga,
noKasanu pesynbTaT «0TAnM4YHo». 370 Ha 10 % 6onblue, H4em
no utoram akumw, npowepgwein 8 2009 rogy. 3Ha4MmbIM
otnunymem kamnanum 2010 roga ctano 1o, 4T0 MHULKMATK-
Ba M0 NPOABWXEHNIO (DU3NYECKOI aKTUBHOCTU LIArHyNna
3a npegens! Kopnopauuu: cOTPYOHUKW CTanu BOBJIEKATb

'ﬁmm:

0B 0BPA3 y .
’bb‘O? 3}1/4_/

BHUMAHMWUE!
KOHKYPC!

1 oxralips-30 wosbps 2008 r

nittp://bk/SP/Common; FramesatSocPol, html

and video demonstrations are available on the Company’s in-
tranet site.

Many branches host sports contests, tournaments, com-
petitions and bike rides.

Physical Activity Weeks are completed with “stair tests” —

walking several blocks up stairs followed by measuring short-
ness of breath and blood pressure to assess employees’ phys-
ical fitness. During the fourth campaign (held in May/June
2010), 72 percent of the 765 employees participating in the
program to promote physical activity achieved excellent re-
sults. This is a ten percent improvement from the campaign
conducted in 2009. The 2010 campaign had a special scope,
extending outside corporate limits: employees brought in fam-
ily members, customers and partners and invited sponsored
boarding school children.

B COOTBETCTBYIOLLME MEPONPUATMA YNIEHOB CBOUX CEMEI,
KJIMEHTOB W NapTHEPOB, NOALLEHYIO LLIKONY-UHTEpHAT.

Mo utoram «Hepenu YU3NYeCKO aKTUBHOCTU» BbIST Bbl-
OpaH cambli aKTUBHbIA (hMNUan KOMNaHUM 1 Cambli TPEHU-
POBaHHbIA COTPYAHUK. [106eAMTENN NONYYUNN NPU3bI: 0CPUC-
HOE CMOPTUBHOE 060PYL0BAHNE U JEHEXHOE BO3HArpaxze-
HUWe B pasmepe 4 TbiC. py6Ie.

3[opoBbii Bec

Llenbio kamnaHmm «340pOoBLINA BEC!», NpOBOAUBLLEACS
¢ 1 ceHTa6ps no 31 okta6psa B 2009 n 2010 rogax, 6bin0
0Ka3aHue NnoMoLLM COTPYAHUKAM B CHUXKEHUN U3OLITOYHO-
ro Beca, B (0OpMUPOBaHWUM 3L0POBLIX NPUBLIYEK B MUTAHUU
1 06pase Xu3Hu. Llenesoii ayamtopuei KaMmnaHum sBnsT-
CSl COTPYOHUKM C UHAEKCOM Macchl Tena (MMT — oTHoLweHune
BECa B KUNOrpammMax K pocTy B MeTpax B kBagpare) 6osnee
26. Takum COTpYAHUKAM NpefiaraeTcs 3a Bpems KamnaHum

COpockTe nuiLHUiA Bec
W BbiUrpanTe

50 000 py6neii!
1 cenabps - 31 oxkrabpa 2009 r.

hitp:// Fr Jhtml

The most active branch and the most physically fit em-
ployee were selected at the end of the Physical Activity Week.
Winners received prizes — sports equipment and bonuses in
the amount of RUR 4,000.

Healthy Weight

The Healthy Weight campaign, which was conducted from
September 1st to October 31st, 2009 and 2010, was focused
on helping employees reduce excess weight and encouraging
healthy nutrition and living habits. The Campaign’s target au-
dience includes employees whose body mass index (BMI) —
which is defined as an individual’s body weight in kilograms
divided by the square of his or her height — exceeds 26. During
the Program, the goal for these employees is to reduce their



cHu3utb VIMT Ha aBe efuHuMLbl. BCeM peLLmnBLLINM KOHTPON-
pOBATb CBOW BEC HAMPABNAOTCA 6YKNEThl C PEKOMEHAALMS-
MW 10 CHVXXEHWIO BECa, 340POBOMY NMUTAHNIO U IM3NYECKOIA
AKTUBHOCTH, ©XXeHeLleNbHO UHGhopMaLmMs 0 Xoe KamnaHuu
1 JONOSTHUTENbHbIE PEKOMEHZALMM PACCHINAKTCA MO 3NEKT-
POHHOI NOYTE. Y4ACTHUKU KAMMAHUW MOTYT MONYYUTb KOH-
CyNbTaLMI0 OMbITHOrO AMETONO0ra Ha CneynansHoM opyme,
CO3[aHHOM Ha BHYTPUKOPMNOPATUBHOM mopTane.

B kamnanuax npunanu yqactme 6onee 500 4enosek.
Onpegpenenne nobegmTenen NPoOBOAMNOCH B ABYX rpyn-
nax y4acTHUKOB: ¢ ucxogHoiMm UMT o1 26 go 30 u 60/1b-
we 30. B cnucoK (pMHANMCTOB BKITHO4ANUCh TOMLKO Te,
yein UIMT 32 Bpema KamnaHum CHU3UINICA Ha fiBe 1 60-
nee efuHMUbI. YCnewHo BbIgepXaBLine UCnoiTaHue co-
TPYAHUKW MONy4anu Harpagy B AeHexHoi popme: rnas-
HbIA NpuU3 cocTasnsan 50 Teic. py6rei, NOOWPUTENbHbIE —
no 4 TbiC. pybnen.

Obvmm

L e e
IOPORAA POCCHA

NPOABU
bCKYIO BOJIIO -

nony4yuilb
WUPCKOE 310POBbE

31
2010

JleHb OoTKa3a
OT KypeHus.

Hagcerga.

AaBanTe MEHH‘I’bCﬂ! @ 88002000200

BMI by two units. Those who decide to control their weight
receive booklets with weight loss advice and information on
healthy diets and physical activity, together with weekly up-
dates on the campaign and additional advice sent via e-mail.
Campaign participants may consult a qualified nutrition spe-
cialist at a specific forum hosted by the corporate web site.

The campaigns involved 500 participants. Winners were
identified in two groups — participants with an initial BMI of
26 to 30 and those with a BMI exceeding 30. The finalist list
included only those employees whose BMI declined two or
more units during the campaign. Successful employees re-
ceived monetary awards: first prize totaled RUR 50,000 and
runner-ups received RUR 4,000.

Within two months, Healthy Weight participants re-
duced their weight between 5 and 21 kilograms. 86 em-
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Y4acTHNKaM KamnaHum «310pOBbIii BeC!» 3a Aa Mecsua
YOanocb CHU3UTbL BEC HA 0T 5 A0 21 Kkr. BeinonHunu ycnosue
KaMnaHuu — CHU3UN BEC Ha [Be efMHULbI UHAEKCA MACChl
Tena 1 npoLunm B punan — 86 Yenosek unu 17 % u3 saperuc-
TPUPOBAHHBIX Y4aCTHUKOB.

®OTO Y4aCTHMKOB 10 U NOCNe KaMNaHWK1, UX UCTOPUM,
CTUXMW, YaCTYLLIKU PA3MELLAIOTCA HA BHYTPUKOPNOPATUBHOM
noprane.

Bopbba c KypeHnem

KamnaHun, npu3BaHHble NOMOYb COTPYAHUKAM 0TKa3aTb-
cs 0T KypeHus, nposoasTca ¢ 2008 roga. Tak, 8 2008 1 2009
rofax, B Mae, npoLuna akums nog no3yHrom «bpock KypuTh
1 no6eaun!». B kamnanum npuHANK y4acTue 0Kos10 CEMUCOT
KypsLWnX cOTpyAHMKOB B 92 ropoaax Poccum, cpeau Hux
63 % cocTaBun My>XX4uHbl U 37 % — XEHLLMHbI, CPedHUR
Bo3pacT — 30 neT. Y4aCTHUKM OOJKHbI BbINN 0TKA3aTbCH

PacnpocTpaHeHHOCTb KypeHUsi
U NonbITOK 6POCUTb KYPUTH
cpeau coTpyaHnkoB @K «YPAJICUB »

Percentage of smokers and quitting
attempts by URALSIB employees

\

2007 2008 2009 2010
= DI(NPOCMPAHeHHOCMb KypeHus (Percentage of smokers)
==o==[Joneimku 6pocums Kypums (Attempts to quit smoking)

ployees or 17% of registered participants met the campaign
requirements.

Photographs of participants pre- and post- campaign, their
stories, poems and folk rhymes are posted on the corporate
intranet site.

Anti-Smoking Campaign

Campaigns to help employees quit smoking have been held
since 2008. In May 2008 and 2009, the Company conducted
the Quit Smoking and Win campaign which involved approxi-
mately 700 employees from 92 Russian cities. Participants, on
average, were 30-years old; 63 percent were men and 37 per-
cent were women. The Campaign called for quitting smoking
for at least one month. To encourage this effort, the Company
established a series of awards, including: main awards of RUR

HEALTH AT THE WORKPLACE @ 3[10POBbE HA PABOYEM MECTE igF
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OT KypPeHMs o KpanHeit mepe Ha oanH mecau. MoTueauwei
LNA 0TKa3a 0T KypeHus Oblnn Harpagbl: rmasHble npusbl —
150 TbIC. 1 100 ThiC. py6rei, NOOLWpPUTENbHbIE — NOAAP0Y-
Hble CepTudnKatbl Ha Cymmy 4 ThiC. pybneit Kaxabln unm
NOAApKM B IEHEXHON hopMe, a TaKkxKe (PNaLl-KapThl, Karb-
KYNATOPbI-4aCbl, BUSUTHULLbI.

B mae 2010 rofa B pamMkax BCEPOCCUICKON aKuuu
«31 mas — [leHb 0TKa3a 0T KypeHus. Hascerga» B Kopnopauuu
npoLuna kamnaHus «Hekypsawmit oouc». B ee 0cCHoBe 66110
CO3[aH1e B KO//EKTBE 06CTAHOBKM NOAJEPXKU COTPYAHUKOB,
Xenawmx 6pocnTb KypuTb. OCO6EHHOCTbIO KaMNaHUK CTana
BO3MOXXHOCTb PErMCTPaLMm B HEll U HEKYPALLUX COTPYAHMKOB.

MNoapasgneneHus-no6esuTenu Nony4unn LeHexHole npu-
3bl Ha Npuo6peTeHne 0hMCHOrO CNOPTUBHOrO 060PYLOBa-
HUS MU HA yNyYLLIeHe YCNOoBUIA 0(PUCHOTO BbiTa. Kaxaomy
COTPYLHMKY, 6POCUBLUEMY KYPUTb, Bbina BPy4eHa UMEHHas
rpamota OT pykoBoAcTBa Komnanuu.

B uenom, 3a Tpu rofia npoBejeHns Kamnauuin no 6opo6e
C KypeHuem B Kopnopavuu nofnHOCTbI0 0TKa3anuch 0T Bpej-
HO npuBbI4KKM 6onee 350 KypunbLLKoB. 3 3apernctpupo-
BaHHbIX B KamnaHum «bpock Kyputh 1 nobegm!» ycnewHo
ynanocs 6pocutb Kyputh 45 % y4acTHUKOB. bonee ycneLwu-
HbIMM ObINIM MYXXYUHBI: CPEAN HUX C CUrapeToi paccTanuch
64 %, cpeau XeHLWmH — 36 %. B kamnaHun «Hekypawmii
odouc!» npuHsanu yyactme 2133 cotpyaHukos B 16 dunna-
nax. 13 Hux kypunbLunkos — 642 yenoseka, unm 30 %. Cpean
KYpALUX COTPYLHWUKOB, 3apPerucTpupoBaBLUNXCS B aKLuu,
40% 6pocunu.

B anBape 2011 roga ®K «YPAJICUB>» caenana o4epen-
HOIA War: pacnopsXeHnem [MaBHOro ynpasnstLLero anpek-
TOpa COTPYAHWUKAM 6bIfI0 NOMHOCTLIO 3aNPELLEeHO KypeHue

150,000 and 100,000, runner-up awards of RUR 4,000 gift
cards or monetary prizes, flashcards, watches with calcula-
tors and business card holders.

In May 2010, the Company conducted the Non-Smoking
Office campaign as part of the all-Russian campaign “May 31 —
No Tobacco Day — Forever.” It focused on creating a team spir-
it to encourage employees who wanted to quit smoking. The
Campaign registered non-smoking employees.

Winning departments received monetary awards which
were allocated for purchasing sports equipment or upgrading
office conditions. Each employee who quit smoking received
a personal certificate of merit from corporate management.

In total, 350 employees quit smoking during the three years
of the anti-smoking campaign. Of registered participants in
the Quit Smoking and Win campaign, 45 percent successful-
ly stopped smoking. Men appeared to be more persistent: 64
percent of men and only 36 percent of women said no to to-
bacco. A total of 2,133 employees in 16 branches took part
in the Non-Smoking Office campaign; of this, 642 or 30 per-
cent were smokers. 40 percent of registered smoking partic-
ipants quit the habit.

In January 2011, URALSIB launched another anti-smok-
ing effort: an order issued by the Chief Executive Officer com-
pletely prohibited smoking in all office buildings, furthermore,

BHYTPW 3aHnit Kopnopauuu, a Mecta ans KypeHnus 4oJKHbI
ObITb 060PYA0BaHbI HE 6NIMXKe [BaALATX METPOB OT BX0Ja.

3pnopoBoe nutaHune

C uenbto CTUMYNUpOBaTL COTPYAHWUKOB NOTPEONATDL
6onblue 0BOLEN N )PYKTOB Gbiia pazpaboTaHa Kamna-
Hua «[19Tb pa3 B AeHb». [Iporpamma BKAOYana Tpu KOM-
noHeHTa. MepBblii — 06pa30BaTeNIbHbIA: HA BHYTPEHHEM
noprasne 1 Yepes exeHeeNbHYH PACChINKY N0 3J1IEKTPOH-
HOI NOYTe COTPYLHUKM nonyyanu WHGOpPMaum o 340-
pPOBOM NUTAHMKU. BTOPOI — KOHKYPC 340POBbIX peLen-
TOB: COTPYAHUKM OTNPaBNANM opraHusaTopam pewen-
Tbl 671104 3 0BOLLEA U (DPYKTOB. BbiNo NoNMy4eHo 0KO-
no 150 peuentoBs. ABTOpPbI ABEHAALATU CAMbIX YAA4HbIX
ObINU HArpaXeHbl MOOLLPUTENbHBIMU NPU3aMu, a Npea-
NOXeHHbIe UMK 61110a GbIIN BKNIOYEHbI B MEHIO KOPMO-
patuBHOro Kadhe. TpeTuil KOMNOHEHT — eXXeHeeNbHble
Tematuyeckue [JHW 300pOBOr0 NUTAHMA, NOCBALLEHHbIE
pasHbiM 0BOLAM U (PpPyKTaM, B KOPNOPaTUBHOM Kade:
«0pa kabaykam!», «Busat canat! Busar» n ap. Bo Bpe-
M 3TUX aKLUA 6bIM OPraHnu30BaHbl BUKTOPUHbLI C BOM-
pocamu no 340pOBOMY MUTAHUIO.

B pamkax [ByxHe[enbHOi akumm «Bpemsa Butamu-
HOB» B KOPMOPATUBHbIX CTOJIOBbIX CBEXEBbIKATbIE COKU

COMpPOBOXAEHNE MPoeKTa
o 350poOBOMY 06pa3y XU3HN

Award for URALSIB Healthy
Lifestyle Communications

smoking areas must be located at least 20 meters away from
building entrances.

Healthy Diet

The Company developed the Five Times a Day campaign
to encourage its employees to eat more vegetables and fruits.
The program is based on three components. The first one is
to raise awareness: employees got information about healthy
nutrition on the corporate site and via weekly direct mail. The
second component involved a healthy recipe contest: employ-
ees sent vegetable and fruit dish recipes to the hosts. In total,
150 recipes were received. The authors of the 12 best reci-
pes won prizes and their recipes were included in the corpo-
rate café menu. The third component involved holding week-
ly Healthy Diet Days in the corporate café dealing with specif-
ic fruits and vegetables, such as Ode to Marrows or Lettuce
Forever! Campaigns conducted quiz shows with questions
related to healthy nutrition.



npegnaranucb no ce6eCcTOMMOCTM (CHUXEHUE LEHbI
C 75 po 35 py6neit 3a nopumio). B pesynstate ux notpe6-
NeHwe BO3POCO B O4MHHagLUaTh pas go 4180 nopunii exe-
OHEBHO, a NOCJIe BO3BPALLEHMS LIEH Ha MPEXHWIi YPOBEHb
KONUYECTBO €XEeHEBHO 3aKa3bIBAEMbIX MOPLMIA CTABUb-
HO B [Ba pa3a NpeBbILAET CPeAHEe KONMYECTBO 40 aKLMN
(802 npotms 387).

Mo AaHHbIM MOHUTOPUHIA 3A0POBbLSA, NPOBEAEHHOI0
B 2010 rony, 43 % COTPYAHWUKOB YAANoCh MOBLICUTL NOT-
pe6rieHne PPYKTOB U OBOLLENA.

KoHTponb apTepunasbHOro gaBsieHusi

[ins npefoTBpalleHns CepAeyHo — COCyaMCTbIX 3aborie-
BaHWit HE06X04UMO CBOEBPEMEHHO BbISBNIATbL MOBbILLIEHHOE
apTepuanbHoe AasneHne u 3ateM 3 EeKTUBHO ero KOHTPO-
nuposartb. B 2009-2010 roaax 6bi1a nposejeHa 06pas3osa-
TenbHas kamnauus «KoHTpoNMpymn cB0e apTepuarnbHoe aB-
neHue». CneumanbHO BbINyLLEHHbIE 6YKNETbI 1 nakarbl pac-
NPOCTPaHANNCH N0 0hnUCaM 1 BbINN Pa3MELLEHbI HA BHYTPEH-
HeM nopTare. EXKeHeleNlbHO Ha NPOTSXXEHUM BYX MecsLeB
M0 3NIEKTPOHHOI NOYTE pacchinanacb MHOPMALKUs 0 KOHTPO-
ne [aBMeHuns, HeMeLMKaMeHTO3HbIX MEeTOAax ero KoppekLmm
1 NPOOMNAKTUKE OCMOXHEHWIA apTepruanbHOM runepToHUM.

Bo Bcex ogmcax 6binu co3aaHbl «Yronku 340p0BbS»,
LNS KOTOPbIX 6bI1M 3aKYNeHbl aBTOMaTU4ECKNE TOHOMET-
pbl, ANTEYKU NEPBOIA MESNLIMHCKON NOMOLLM, @ TAKXKE BECHI.
3HayeHus IMT Bbiwe 25 ABRAOTCA (PaKTOPOM puUcka no-
BbILLEHWA apTepmanbHOro AaBNeHns, a Takxe paja cep-
LE4YHO-COCYLMCTBIX, OHKONOrMYeCcKMx 3a605eBaHNin u ca-
XapHoro aua6eta. Takum 06pa3om, COTPYAHUKN NOy4u-
N BO3MOXXHOCTb B NI060N MOMEHT KOHTPOJINPOBaTh CBOE

During the Time for Vitamins two-week campaign, corpo-
rate cafes offered fresh juice at cost (cutting prices from RUR
75to RUR 35 per serving). As a result, consumption increased
eleven times to 4,180 servings per day, and the daily demand
for juice after the campaign continues to exceed average con-
sumption prior to the campaign two times (802 vs. 387).

According to data from 2010 health monitoring, 43 percent
of employees upped their fruit and vegetable consumption.

Blood Pressure Control

To prevent CVEs, it is necessary to detect high blood pres-
sure in a timely manner and efficiently control it. In 2009-2010,
the Company successfully conducted the Control Your Blood
Pressure campaign. Specially issued booklets and posters
were distributed to offices and were posted on the corporate
intranet site. During the two month program, employees re-
ceived weekly mailings that contained information on blood
pressure control, drug-free modalities for its correction and
preventing hypertension complications.

All offices organized Health Areas with Company provid-
ed blood pressure sensors, first-aid kits and scales. When
BMI exceeds 25, it becomes a risk factor for CVI, cancer and
diabetes. Therefore, at any time, employees are able to con-
trol their blood pressure and risk factors that cause it to rise.

apTepuanbHoe LaBnieHue 1 hakTop pucka, cnoco6CTByHO-
LLLMiA 8r0 NOBbILLEHNIO

C uenbto 60nee akTUBHOIO BOBNEYEHUA COTPYLHUKOB
NPOBOAWINCHL BUKTOPUHBI N0 BONPOCAM, OCBELLABLUUMCS
B paccblnkax. Y4acTBOBaBLUUM BO BCEX BUKTOPUHAX W Ha-
6pasLUNM HauboNbLUIEE KONNYECTBO 6aNIIOB ObIIN BPYHEHbI
noowlputenbHble npussl. B 2010 rogy aTumMu BUKTOPUHAMY
6b110 0XBaveHo 60nee 400 COTPYLHMKOB.

3apaencTBoBaHHbIE pecypchbl

3arparbl Ha peanu3auunio BCex NPOEKTOB N0 3L0P0BO-
My 06pasy xu3uu B 2010 rogy coctasunm 28 mnH pyo6-
nen. CpepcTtea ObIN BbIAENEHbI U3 YUCTON NpMbLIIN
Kopnopauun.

LoCTUrHyTble pe3ynbrathl

Mo faHHLIM 04epeHOro MOHUTOPUHIA 340POBLSA, NPO-
BefeHHoro B anperne 2010 roga, 3a rog 38 % cranu gusm-
Yecku 60nee akTMBHbIMU, 40 % cTanm ynotpeonaTh 60nbLUe
(PPYKTOB 1 0BOLLEN, 22 % CHU3MNK NOTpebneHune conu, 35 %
CHU3UNK NoTpeb6rieHne XMPOB U caxapa, 9 % oTkazanuch
0T KypeHus. Moytn 95% COTPYLHWUKOB CHUTAKOT NPOBeje-
HUe NporpaMm no 340p0BOMYy 06pasy Xu3Hu B Kopropauuu
HEo6X0AUMbIM.

B 2010 rogy ®K «YPAJICB> cTana nobeautenem B Kop-
NopaTUBHOK HOMUHALMM BCepoccUiicKoro KOHKypca npoek-
TOB M0 NPOLBVKEHMIO 3L,0POBOr0 06pa3a XN3HN «340p0oBas
Poccus», nposepenHoro Munagpascoupassutus Poccun. Fa

To attract participants, the Company hosted quiz shows
on issues addressed in the mailings. Quiz participants with
the most points received awards. In 2010, more than 400 em-
ployees participated in quizzes.

Resources

In 2010, the costs of implementing all health projects stood
at RUR 28 million. Funds were allocated from the Company’s
net profit.

Performance

Recent regular health monitoring, which was conduct-
ed in April 2010, showed that during the year 38 percent
of employees increased their physical activity, 40 percent
began eating more fruits and vegetables, 35 percent re-
duced fat and sugar consumption and 9 percent stopped
smoking.

In 2010, URALSIB was the corporate winner of the All-
Russian Contest of Health Promotion Projects “Healthy
Russia” which was hosted by the Russian Ministry of Health
and Social Development. W
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